Turf Residential Market
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So what? Sizeable conversion opportunity amongst undecided shoppers
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So what? The job for natural turf is solving practical friction, not creating desire
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So what? Few touchpoints so be present at key ones to influence
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So what? Protect and amplify natural turf expert pathways to improve conversion
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but decisions shift to synthetic when concerns - simplify maintenance, address misconceptions

Preference strongly favours natural turf, Win the decision moment by addressing practical
practical concerns enter the comparison. about water use, and strengthen expert-led pathways.

Source: TU24004 Turf Survey 2026 conducted by Research method: On-line survey n=1,408 nationally

Greenfields Consulting. Funded by Hort Innovation representative adult Australians who purchased turf in the last
IQ using Turf Industry R&D levies & Australian Government 3 years or intend to purchase in the next 2 years. Qualitative

contributions. Visit hortigq.com.au interviews n=16 landscapers, architects and developers




